
Artificial Intelligence:  The New Electricity 

#1: Case Study on pages 688 - 691 of the textbook. 

#2:  Question #1b: 

My campaign promoting AI as "The New Electricity" strategically demonstrates how AI 

can revolutionize industries, boost efficiency, and foster innovation, while also underlining its 

accessibility and relevance in daily life. The demographic profile of the target market I would 

choose for my campaign would include males ages 18-37 that attend college, are democratic, and 

have a higher income with an engineering or programming degree. These specific demographics 

show the highest support for developing artificial intelligence. Firstly, this demographic is likely 

to have a strong affinity for technology and innovation, particularly given their educational 

background in engineering or programming. These individuals are more likely to understand the 

intricacies of AI technology and its potential applications across various industries. Additionally, 

being college students or recent graduates, they are at a stage in life where they are receptive to 

new ideas and are active participants in shaping society.  

Messaging aimed at this target market should highlight the transformative power of AI in 

driving positive change and solving complex problems. Emphasizing how AI can revolutionize 

industries, create new opportunities, and improve people's lives would resonate strongly with this 

demographic. Moreover, focusing on the democratizing aspect of AI, where it has the potential to 

empower individuals and communities by providing access to advanced tools and insights, can 

be compelling. By framing AI as a force for progress and inclusivity, the campaign can appeal to 

the values and aspirations of this demographic, fostering a sense of excitement and optimism 

about the future powered by artificial intelligence. 

  



#3:  Question #3a: 

From an ethical standpoint, significant concerns regarding privacy, bias, and job 

displacement accompany the widespread adoption of AI technology. The ability of AI systems to 

collect and analyze vast amounts of personal data raises profound questions about data privacy 

and consent, with users potentially lacking awareness or control over their data's utilization in AI 

algorithms. This lack of transparency raises ethical concerns about individuals' rights to privacy. 

Additionally, the risk of algorithmic bias poses a pressing issue, as biased datasets or algorithms 

can replicate and amplify societal prejudices, resulting in unfair treatment, particularly against 

marginalized groups. Moreover, the automation of tasks through AI raises fears of job 

displacement, particularly for low-skilled workers, intensifying socioeconomic inequalities and 

requiring ethical considerations to ensure enough support and opportunities for those impacted 

by technological advancements. Addressing these ethical concerns demands a comprehensive 

approach that prioritizes transparency, fairness, and human welfare in AI development and 

utilization. 

#4:  Question #4: 

The integration of AI technology into information search processes has the potential to 

significantly impact the consumer decision-making journey. AI algorithms can analyze vast 

amounts of data to provide personalized recommendations and tailored search results, potentially 

streamlining the information search process for consumers. By analyzing user preferences, 

behavior patterns, and past interactions, AI can present users with content that is more relevant 

and likely to meet their needs and preferences, thereby enhancing the efficiency and 

effectiveness of the consumer decision process. However, there is a risk that AI-driven 

customization may also lead individuals who are only exposed to information that aligns with 

their existing beliefs and preferences. This could limit exposure to diverse perspectives and 



information sources, potentially narrowing consumers' decision-making scope and hindering 

their ability to make well-informed choices. 

The level of consumer awareness of AI customization plays a critical role in shaping its 

impact on the decision-making process. When consumers are conscious of AI's role in tailoring 

search results and recommendations based on their past behaviors, they have the ability to 

critically evaluate the information presented to them, minimizing the risk of blindly accepting 

AI-generated content. This awareness empowers consumers to examine the validity of the 

information, cultivating transparency, accountability, and informed decision-making within 

digital environments. However, if consumers lack awareness of AI's customization, they may be 

more susceptible to manipulation and biases in AI algorithms, compromising the integrity of 

decision-making processes. Regarding the scenario where online search results are personalized 

based on prior behaviors, the outcome is refined. While personalized recommendations may 

enhance user satisfaction and efficiency by presenting choices aligned with individual 

preferences, there is a risk of reinforcing existing biases and limiting exposure to diverse 

perspectives. So, if search results are tailored by AI to match your past behaviors, it could still 

have negative consequences. For example, if someone frequently clicks on sensationalized news 

or engages with extremist content online, AI algorithms might prioritize showing them similar 

content to keep them engaged. However, this can reinforce biases, limiting exposure to diverse 

viewpoints and contributing to polarization. While personalized search results may seem 

convenient, they can ultimately undermine informed decision-making by narrowing perspectives. 

Also, with search results being customized by AI to align with your past behaviors, the 

ramifications can be detrimental, as evidenced by my personal experience of addictively 

scrolling through reels that continually cater to my interests. As someone who frequently engages 

with content related to specific topics or themes, I've noticed that AI algorithms often prioritize 



showing me similar content to maintain my engagement. While this initially seems convenient 

and enjoyable, it perpetuates a cycle of reinforcement, where I'm constantly exposed to content 

that reaffirms my existing preferences and biases. Consequently, my online experience has 

become increasingly narrower, with limited exposure to diverse viewpoints and perspectives. In 

conclusion, while personalized search results tailored by AI can offer convenience and relevance, 

the potential reinforcement of biases and narrowing of perspectives underscores the need for 

careful consideration of the balance between individual preferences and exposure to diverse 

viewpoints. 


